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2018 Ede|man General Online Population
Tru St Barometer 17 years in 25+ markets

Ages 18+
Methodology 1,500 Canadian respondents

All slides show general online
population data unless otherwise noted

Online Survey in 28 Markets

18 years of data

33,000+ respondents total

1,500 Canadian respondents

All fieldwork was conducted between
October 28 and November 20, 2017

28-country global data margin of error: General population +/-
0.6% (N=32,200), informed public +/- 1.2% (N=6,200), mass
population +/- 0.6% (26,000+), half-sample global general online
population +/- 0.8 (N=16,100).

Market-specific data margin of error: General population +/- 2.9
(N=1,150), informed public +/- 6.9% (N = min 200, varies by
market), China and U.S. +/- 4.4% (N=500), mass population +/-
3.0to 3.6 (N =min 740, varies by market).

Informed Public

10 years in 20+ markets

Represents 15% of total global
population

500 respondents in U.S. and China;
200 in all other markets

Must meet 4 criteria:
Ages 25-64
College educated

In top 25% of household income per
age group in each market

Report significant media consumption
and engagement in business news

Mass Population

All population not including informed public

Represents 85% of total global population



Trust in Retrospect
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Polarization
of Trust



Trust Index

A World
of Distrust

Average trust in institutions,
general population, 2017 vs. 2018

Global Trust Index remains at distruster level

20 of 28 markets are distrusters, up 1 from 2017
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A World Moving Apart

Number of markets with extreme changes in their aggregate trust in the four institutions, 2013 to 2018
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Source: 2018 Edelman Trust Barometer. Trust Volatility Measure. The net year-over-year (2013-2018) percentage point change across the four institutions
(TRU_INS). General population, 28-market global total. For more details on how the Trust Volatility Measure was calculated, please refer to the Technical
Appendix.



Trust Index

Canadaos
Public Holds
Steady

Average trust in institutions,
informed public, 2017 vs. 2018

A 1-point decline in the Global Trust Index
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Polarization Still Exists between Informed
and Mass Populations

Per cent trust in the four institutions of government,
business, media and NGOs, 2012 to 2018
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Source: 2018 Edelman Trust Barometer. The Trust Index is an average of a country's trust in the institutions of government, business, media and NGOs.
Informed public and Mass Population, Canada.




2017 Bl 2018

Media Trust Increases While NGO Trust Drops o ol S N

Per cent trust in each institution, and change from 2017 to 2018, in Canada
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Source: 2018 Edelman Trust Barometer. TRU_INS. Below is a list of institutions. For each one, please indicate how much you trust that institution to do
what isright usinganine-poi nt scal e, where one means that you Ado nota tgruesatt tdheeamt .adt (aTlolpd 4a nBdo xn,i ne means that you Aft
Trust) Informed Public and General Population, Canada.
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